 Konnichiwa

Start with clear agenda – you are saying it but it is missing on the slides

Good direction with slide design

2003 – 2010 = (2003 – 2010) – no space inside brackets

Animate bring on points bit by bit

Perhaps add photos to support differences between brands

Good points on different brands – but try and fit between what is on the screen and what is being said

Have a conclusion to wrap the presentation


